
§·¤æ§ü / Unit-I

1. çßÂ‡æÙ ÂØæüßÚU‡æ ·¤æð ÂýÖæçßÌ ·¤ÚUÙð ßæÜð ¥æ‹ÌçÚU·¤
°ß¢ Õæsï àæç@ÌØæð´ ·¤è çßßð¿Ùæ ·¤èçÁ°Ð

Discuss internal and external forces affecting
marketing environment.

¥Íßæ / OR

LJ-1219
B.Com. (Part-III)

Term End Examination, 2021

Paper - I

Principles of Marketing

Time : Three Hours] [Maximum Marks : 75
[Minimum Pass Marks : 25

ÙôÅU Ñ âÖè ÂýàÙæð´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð´ ·ð¤ ¥¢·¤
â×æÙ ãñ´UÐ

Note : Answer all questions. All questions carry equal
marks.

74_JDB_g_(4) (Turn Over)

*L
J-
12

19
*

ba
sta

r-u
ni

ve
rs

ity
.co

m



çßÂ‡æÙ ·¤è ßëãUÌ÷ ÂçÚUÖæáæ ÎèçÁ° ÌÍæ ÃØßâæØ
·¤æØü ·ð¤ M¤Â ×ð´ §â·ð¤ ×ãUˆß ·¤è çßßð¿Ùæ ·¤èçÁ°Ð

Give macro definition of marketing and
discuss its importance as a business function.

§·¤æ§ü / Unit-II

2. ©UÂÖæð@Ìæ ·ý¤Ø ÃØßãUæÚU ·¤æð ÂýÖæçßÌ ·¤ÚUÙð ßæÜð
çßçÖ‹Ù ƒæÅU·¤æð´ ·¤è ÃØæBØæ ·¤èçÁ°Ð

Explain the various factors which effect
consumer buying behaviour.

¥Íßæ / OR

ÕæÁæÚU çßÖç@Ì·¤ÚU‡æ ·¤æð â×Ûææ§°Ð ÕæÁæÚU
çßÖç@Ì·¤ÚU‡æ ·ð¤ çÜ° ç·¤Ù-ç·¤Ù ¥æÏæÚUæð´ ·¤æ ÂýØæð»
ç·¤Øæ ÁæÌæ ãñU?

Explain market segmentation. What criteria
are used for segmenting a market ?

§·¤æ§ü / Unit-III

3. ÒÒ©UˆÂæÎ çÙØæðÁÙ ·é¤Ü çßÂ‡æÙ çÙØæðÁÙ ·¤æ °·¤
×ãUˆßÂê‡æü ¥¢» ãñUÐÓÓ §â ·¤ÍÙ ·¤è â×èÿææ ·¤èçÁ°Ð

“Product planning is an essential part of total
marketing planning.” Evaluate this statement.

¥Íßæ / OR

( 2 )
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( 3 )
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Õýæ‡ÇU âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? Õýæ‡ÇU ÌÍæ ÅþðUÇU×æ·ü¤
×ð´ ¥‹ÌÚU SÂcÅU ·¤èçÁ°Ð ÂýÖæßàææÜè Õýæ‡ÇU ·ð¤ ¿ØÙ
×ð´ ç·¤Ù ÕæÌæð´ ·¤æ ŠØæÙ ÚU¹Ùæ ¿æçãU°Ð

What do you understand by Brand ? Explain
the difference between Brand and Trademark.
What points should be keep in mind while
selecting an effective brand ?

§·¤æ§ü / Unit-IV

4. ÒÒßÌü×æÙ çßÌÚU‡æ Âý‡ææÜè ×ð´ Íæð·¤ ÃØæÂæÚUè
¥ÙæßàØ·¤ ãñUÐ ©UÙ·¤æð çÁÌÙæ ÁËÎè â×æŒÌ ·¤ÚU
çÎØæ ÁæØ â×æÁ ·ð¤ çÜ° ©UÌÙæ ¥‘ÀUæ ãñUÐÓÓ @Øæ
¥æÂ §â ·¤ÍÙ âð âãU×Ì ãñ´U? çßßð¿Ùæ ·¤èçÁ°Ð

“Wholesalers are superfluous in the modern
chain of distribution. Sooner they are
abolished would be better for society.” Do you
agree with this statement ? Comment.

¥Íßæ / OR

çßÌÚU‡æ ÕæçãU·¤æ ·ð¤ ¿ØÙ ·¤æð ÂýÖæçßÌ ·¤ÚUÙð ßæÜð
çßçÖ‹Ù ·¤æÚU·¤æð´ ·¤æ çßSÌæÚUÂêßü·¤ ß‡æüÙ ·¤èçÁ°Ð

Describe in detail the factors affecting the
selection of distribution channel.
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( 4 )
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§·¤æ§ü / Unit-V

5. çßÂ‡æÙ ÂýßÌüÙ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÂ‡æÙ
×ð´ ÂýßÌüÙ ·¤æ ×ãUˆß â×Ûææ§°Ð

What do you understand by promotion in
marketing. Explain the importance of
promotion in marketing.

¥Íßæ / OR

ÒÒçß™ææÂÙ ÂÚU ç·¤Øæ »Øæ ÃØØ çßçÙØæð» ãñU, ÕÕæüÎè
ÙãUè´ÐÓÓ §â ·¤ÍÙ ·¤æ ÂÚUèÿæ‡æ ·¤èçÁ°Ð

“Money spent on advertising is an investment,
not a waste.” Examine this statement.
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