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B.Com. (Part-III)
Term End Examination, 2021

Paper - 1

Principles of Marketing

Time : Three Hours] [Maximum Marks : 75
[Minimum Pass Marks : 25
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Note : Answer allnquestions. All questions carry equal
marks!
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Discuss internal and external forces affecting
marketing environment.
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Give macro definition of marketing and
discuss its importance as a business function.
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Explain the various factors which.  effect
consumer buying behaviour.
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Explain marKet segmentation. What criteria
are used for segmenting a market ?
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“Product planning is an essential part of total
marketing planning.” Evaluate this statement.
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What do you understand by Brand ? Explain
the difference between Brand and Trademark.

What points should be keep in mind while
selecting an effective brand ?
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“Wholesalers .are, superfluous in the modern
chain of distribution. Sooner they are
abolished would be better for society.” Do you
agree with this statement ? Comment.
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Describe in detail the factors affecting the
selection of distribution channel.
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What do you understand by promotion in
marketing. Explain the importance of
promotion in marketing.
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“Money spent on advertising is an investment,
not a waste.” Examine_this statement.
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